Print on Demand takes the guesswork out of printing. No need to gamble on how many issues will sell. You simply prepare a single file (usually PDF), submit it to the Print on Demand publisher, and it is stored until an issue is ordered by a customer. It is only at this point that ink touches paper.
What kind of time and effort is involved?
If you are already publishing electronically, then you most likely already have the file in an appropriate format. Many Print on Demand publishers prefer PDF submission. However, there are publishers that will accept Word documents and convert them to PDF before printing. Some may also require you to set up or have a PayPal or similar-type payment account.
Is it necessary?
It all depends. Who is the audience? How will they react if you move fully online? Some publications have moved from print to fully online rather successfully. Others haven't fared as well. Print on Demand might be a good way to transition from a culture of print to a culture that prefers electronic access. It may also be a good option for those who are unsure of their audience or still working with a mix of preferences.
How much does it cost?
Cost varies widely and depends on many factors including, but not limited to: publisher, file size, page count, amount of color/black-and-white, type of binding, hard/soft cover, or listing location. Most systems allow you to set-up all your requirements online and receive an immediate quote. Please contact the vendor with your specifications and for further information.
